
Datonics datasets are linked to IP addresses for 
110M households in North America. As IP 
addresses are constantly changing, thus causing 
inaccurate targeting as well as frequency 
capping challenges, Datonics utilizes proprietary 
technology tested daily against deterministic 
datasets at averages of 95% accuracy to 
dynamically identify the most recent IP address. 
Each household is set with a unique identifier 
allowing advertisers to confidently target a stable 
audience.
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The future of
CTV
Targeting

CTV Audiences
In addition to enabling our data in standard DSPs with CTV targeting, 
Datonics data is integrated with CTV focused platforms such as 
TruAudience, Simpli.fi, Madhive, Atedra and Xandr’s CTV data marketplace.



Learn more & request a data plan
data@datonics.com


